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1. Data Extraction

3. Sampling

5. Analysis
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Table 1: Data set overview per country and app.

App Domain Country

Australia Canada Hong Kong India Singapore South Africa UK US Total
Calorie Counter Health & Fitness 131 305 6 13 7 12 437 2,576 3,487
Facebook Social media 846 946 312 848 138 57 1,421 7,724 12,292
Fitbit Health & Fitness 70 234 10 19 9 16 313 1,499 2,170
Instagram Photo & Video 970 1,609 270 744 178 118 1,886 13,959 19,734
Pinterest Social media 211 395 16 149 14 50 474 4426 5,735
Waze Navigation 264 617 6 13 57 101 829 10,381 12,268
Whatsapp Social media 72 109 185 1,069 114 115 532 1,321 3,517
Total 2,564 4,215 805 2,855 517 469 5,892 41,886 59,203




HH

SEIWCOOBDKDEBXETCH YT VT
- &Et2,5604

Table 2: Sample and study set overview per country and app.

App Australia Canada Hong Kong India Singapore South Africa UK US Total
Calorie Counter 18 26 3 3 4 6 28 24 112
Facebook 124 90 108 103 63 26 92 73 679
Fitbit 10 20 4 3 5 7 20 15 84
Instagram 126 132 94 91 81 54 116 127 821
Pinterest 28 33 6 19 7 23 30 41 187
Waze 35 51 3 3 27 47 51 94 311
Whatsapp 10 10 65 130 52 53 33 13 366

Total 351 362 283 352 239 216 370 387 2,560
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Figure 2: Sentiment scores across the different countries
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Figure 4: Gender share by country.
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Figure 6: Rating variance across countries.
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Figure 6: Rating variance across countries.
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Figure 7: Number of days variance across countries (y-max:
75).
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Figure 8: Character length variance across countries (y-max:
750).
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Figure 8: Character length variance across countries (y-max:

750).
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